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Making Bowling Amazing
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Here are the facts: 

It�s also true that:
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Convinced of bowling�s universal business and customer appeal, just as we are? If you haven�t already, maybe it�s time 

to think about the type of center you want to develop. The good news is, there are many options depending on the 

market segments you want to pursue. And we�re experts at building them all.

� Family Entertainment Centers (FECs)

� Boutique Centers

� Bars & Restaurants

� Cinemas

� Hotels & Casinos  
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Bison Bowling Utrecht, The Netherlands, 8 Lanes Bowling Room Hagen, Germany, 15 lanes

Bowling de Zwaluw, Kesteren, The Netherlands, 6 Lanes Kingpin Bowling at Crown, Australia, 16 lanes
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L�Autre Usine, France, 16 lanes
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(800) 524-2343

sales@betson.com

www.betson.com


